
Speaking from field experience: Impact of COVID-19 
on Informal Workers in India?

Chandra Sekhar Bahinipati
Department of Humanities and Social Sciences
Indian Institute of Technology Tirupati, India

JSPS-ICSSR Seminar
Understanding and Addressing Systemic Risks Behind the Socio-economic Impacts of 
COVID-19 in Japan and India: Developing a Roadmap for a Resilient and Sustainable 

Future
November 21, 2022, Tokyo, Japan



Introduction
• Covid-19

• India has been severely impacted by COVID-19
• The first positive case was reported on January 30, 2020 in India
• Countrywide lockdown that started on March 24
• Although the central government implemented stringent actions at an early stage
• Declining or flattening of the curve was not observed even after almost 70 days of lockdown and

after 110 days of ‘unlocking
• As on today, 2.82 crore people infected with COVID 19.
• Normative approach – carrot and stick – detect people’s behaviour
• Covid-19 and informal Economy – Street vendors



Number of confirmed cases in India (First & Second wave)
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Lockdown and Post-lockdown Scenario of 10 severely affected 
states

(March 23, 2020, to June 3, 2020) (June 1, 2020, to September 30, 2020)
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State-wise confirmed cases in India (March 14, 2020, to August 23, 2021)

0
50

00
10

00
01

50
00

20
00

02
50

00
Nu

mb
er

 of
 C

on
firm

ed
 C

as
es

0 100 200 300 400 500

First Wave Pick

Second Wave Pick

First and Second Wave Period

Andhra Pradesh

0
50

00
10

00
0

15
00

0
20

00
0

Nu
mb

er
 of

 C
on

firm
ed

 C
as

es

0
100 200

300 400
500

Second Wave Pick

First Wave Period

First and Second Wave Period

Chhattisgarh
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Karnataka
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Kerala
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Maharashtra
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Odisha
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Tamilnadu
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Behavioural biases in physical/ Social distancing
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High-discount rate 

• Sooner rewards
prefer over
larger ones

• Trade-off Stay at
home or went
outside

• Myopic individual
will value to go
outside

Optimism bias

•Adverse events 
are 
underestimated

•Sometimes 
people are 
optimistic about 
their health and 
they feel that they 
wouldn’t get 
infected 

Overconfidence 
bias 

•The tendency to 
overestimate own 
abilities and skills. 

•Young people are 
sometimes 
overconfidence 
regarding the 
infection 

Confirmation bias

•Tendency to 
cherry-pick 
information that 
confirms our 
existing beliefs

•If a person not get 
infected even he 
roam outside, 
then he confirms 
the less chance of 
infection

Status quo bias

•Emotional 
preference for the 
current situation

•Notably, the 
younger 
generation finds 
it very difficult to 
relinquish 
recreational 
outings with 
their friends

Loss aversion bias

•Loss looms larger 
than equal 
amount of gain

•Shutdown’ on 
Saturdays and 
Sundays gives 
more 
psychological 
distress than the 
pleasure of the 
gain of freedoms 
on weekends





Study Area: Bhubaneswar, Odisha, source: BMC website



Trend of weekly Covid-19 affected cases 
during May 2020 to June 2021 

Trend of Affected, Recovered and Active Cases during June 
2020 to May 2021 
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Average Annual Household Expenditure during COVID-19 

EC/NEC Vendor Type Average HH Expenditure 

Non-Essential Commodity 
(NEC)

Fast Food -26

Tiffin Shop -34

Dahi Bara -40

Gupchup & Chat -48

Hotel Boy (Restaurant) -25

Sub -Total -34.6

Essential Commodity (EC)

Vegetable -34

Fruits -30

Grocery -28

Non-Veg Shop -31

Hotel Boy (Small Hotels) -37

Sub -Total -32

Total 33  (-)



COVID 19 and Street vendors Bhubaneswar

Source: Authors’ figure

-74 -72

-64

-76

-42

-56

-36

-46

-80

-72

-90

-80

-70

-60

-50

-40

-30

-20

-10

0

Average HH Income (During COVID-
19)

Average HH Income (During COVID-19)

-26

-34

-40

-48

-34
-30

-28
-31

-25

-37

-60

-50

-40

-30

-20

-10

0 Fast Food

Tiffin Shop

Dahi Bara

Gupchup &
 Chat

Vegetable

Fruits

Grocerry

N
on-Veg Shop

Hotel Boy (Resturant)

Hotel Boy (Sm
all Hotels)

Average HH Expenditure Reduced 
(During COVID-19)



Expenditure during COVID-19 Pandemic
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Source: Author’s figure
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Family members’ health conditions during the Covid-19 
pandemic 

Health conditions Increased Decreased No change
Attention span              74 13 13

Repetitive behaviours 26 0 74

Worry/irritation 96 0 4

Concentration on daily tasks 48 38 14

Ability to take decisions 34 10 56

Common fever 52 10 38

Diarrhea/dysentery 51 0 49

Flu 39 0 61

Cholera 0 0 100

Malaria 0 0 100

Dengue 0 0 100

Cough and colds 64 0 36

Urinary Tract Infection 0 0 100

Hypertension 79 0 21

Allergies 19 0 81



Source: Authors’ figure
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Medium of information on COVID19 (in percentage) 

Actions

EC NEC Overall

Newspapers

06 14 10

Radio

10 14 12

Television

60 56 58

Internet (YouTube, websites etc.)

0 0 00

Social media (e.g. Facebook)

0 0 00

Friends/neighbours

20 22 21

Local social groups

14 04 09



Action to be taken by Government for managing the future 
pandemics 

Actions

EC NEC Overall

Design support packages in advance for vulnerable people and 
businesses

32 26 29

Enhance the transparency of support packages for ensuring trust and 
accountability

28 38 33

Strengthen social hygiene practices

02 0 01

Strengthen healthcare services

14 18 16

Strengthen social safety nets

24 18 21



Thank You
Email: csbahinipati@iittp.ac.in
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