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Of course, 
this did not happen 
just overnight
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All
Started

from 

29 
years 
ago
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Non-Labeled products for Case Purchase Needs  - Market x2.4 vs LY
Achievement of both 【User friendly】＋【Reduce in Plastic】

２L 500ml 300ml

Change in consumer needs
At-home consumption 
Bulk purchase 

Increase in Sustainability Mindset
ＢＵＴ, 

desire for easier segregated collection

Necessary Law Amendment made in 2020 
to make available 

Non-Labeled products assumed for purchase by case 

Market

Consumer

Related Law
Amendment

Source: Fuji Keizai
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Expansion in Product line-up 
after related Law Amendment

Necessary Info 
printed on the 

outer Carton Case

【Industry Solution】
We will make available a Dedicated SKU for 

Sale-by-Case only

Consumer requirement  
Why need a duplicate info on each bottle?
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Declared in April 2021
2030 Bottle-to-Bottle 

50% Recycle Commitment

Min
Target
50%

Upshift
Potential

• Important first step toward 
Bottle-to-Bottle Horizontal 
Recycle expansion

• We commit on what we can 
commit today without 
conditions

• No “ifs” in the declaration

• Upward shift expected as 
technologies and economics are 
established in;

1.Advancement in Material 
Recycling

2.Chemical Recycling Technology 

• Development in Bio-base PET 
material expected to reduce 
fossil-derived materials
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Source: Ministry of Environment HP
English translation by JSDA

Any Challenges?
We aim for PERFECT 100% Collection,
which is a challenge;

In Japan, “Role sort” is 
defined clearly in;

Containers and 
Packaging Recycling Law

Contributed strongly
in achieving 93%
collection rate of
today  
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Still challenges remain with the collection from business-related 
route  - especially in quality

• Vending Machine 
Recycle Boxes

• Factories
• Offices
• Transportation
• Schools
• etc.
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Challenge Example
Foreign Particle rate of 
Recycle Boxes beside the 
vending machines is more 

than 30%
• Takes up space and disrupts 
purpose of beverage 
constrainer collection

• Contaminating the collected 
beverage containers, 
making recycle process 
inefficient and difficult   
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Color matched with SDGs#11 
Communicate that it is a not 
a trash box

Minimized Input Port size to 
fit Beverage Containers only

Hard to see the Input Port 
from distance, less chance to 
be used as trash box

Enforced connection parts that
makes it difficult to open the bins
by consumers

Communication through 
appropriate labels

Recycle Box Solution ---- Just testing
 Physically designed to avoid foreign particles
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To become the global top runner in Circular & Ecological Economy 
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