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Awareness

EE is to succeed in making
individuals and communities under-
stand the complexnature of the

P H natural and the built environments
PC] rTici pCﬂ'lOl"l resulting from the interaction of their
biological, physical, social,
economic and cultural aspects, and
acquire the knowledge, values,
attitudes, and practical skills to
participate in a responsible and
effective way in a:nticipating and
solving environmental problems, and
the management of the quality of the
environment.

Skills Attitude

Source: Thilisi 1977

Knowledge
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Levers of
Behaviour
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California Coastal e Ay giepmey
- Cleanup Day Clesussesys Dy

May 10, 2014
Saturday, 9am to 11 am
Oceanside Harbor Beach

1200-1300 N Pacific St
QOceanside, CA

May 10, 2014
Saturday, Sam to 11 am
Oceanside Harbor Beach

_ 1200-1300 N Pacific St 'Li P
Oceanside, CA S
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SMOKING KILLS

LET'S PROTECT .
7 | \) 2

OUR EARTHI

Save our earth b_lj doing small acts

with big impac*s

STOP SMOKING
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Plant more trees

Recycle waste to to reduce air
save natoral Drive Less pollution
resources

Use public
transportation to
reduce emmision






SAVE ENERGY
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OF OUR EARTH
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Urban Area
N=150 Group 1: IForm of tumbler to
MNo-Storytelling " : be ordered
S .
Gmulp 2 . %Fn rm of tumbler to
N=50 " Storytelling with . L beordered
............................ peers :
_________________________ Covariates:
N=50 ! Group 3 Form of tumbler to '
. Storytelling with > . beordered | ~School characteristics (location)
i parent : : FStudent’s characteristics (sex,
age and grade)
Rural Area ;
N=150 Group 1: ~ Form of tumbler to
. No-Storytelling | be ordered
N=50
— Gm'"f' 2 Form of tumbler to
N=50 o Storytelling with -  beordered
........................... i peers : :
------- N=50 . Group 3: Form of tumbler to
| i ith ! = !
....................... . Storytelling with . beordered
1 parent l =
Subjects are randomly | Manipulation check: After Dependent Variable [DV]) is (1) decision to:
pssignedtooneof | Jearningthe story, subjectsi | Prder tumbler. Subjects will be given an
three groups | bre offered an envelope Eenve[a pe in which there is a form of
) ii;lf‘ld asked to open it at tumbler to be ordered. In the form, there
'!-. ome. They are requested will be (1) a picture of a tumbler in color
tn send back the Envﬂlﬂ'pﬂ I?N'ith price, [2] question if thE"lr order the
inext week just when they tumbler (Yes or No) and (3) questions to
it ome to schoal test if they learn about the storytelling
_iFnr graup 2 and group 3 only).
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Table 1: Cross Tabulation between groups and tumbler purchased.

Whether or not a Groups Total
tumber is purchased  Control Testing 1 Testing 2
YES 71(73.2%) 89(66.42%) 62(84.93%) 222(73.02%)
NO 26 (26.8%) 45(33.58%) 11(15.07%) 82(26.98%)

Total 07(31.9%) 134(44.08%) 73(24.02%) 304(100%)
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Table 1: Binary Logistic Regression Analysis of Tumbler purchasing.

Types of intervention Decision to buy a tumbler Marginal
[1 [2] [3] Effects
_ n
Testing 1 vs. Control 0.344(0.314)"s - _ 0.064(0.265)
Testing 2 vs. Control - 1.078*(0.419) - 0.160(0.006)*
Testing 2 vs. Testing 1 - - 1.328**(0.408)0.212(0.000)**
Fixed effects (city-level) Yes Yes Yes -
Observations (N) 231 170 207 -

Note: Robust standard errors are in parenthesis.
*** n <0.001 ** p <0.01, * p < 0.05, "™ non-significance.
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Probability of purchasing a tumbler
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Testing1

—&— Male —&®— Female

Fi gure 1 The contrast betiveen Tesﬁ'u.g 1 and Control over a
decision to buy a tumbler.

Probability of purchasing a tumbler

8 85 9

Pripurchase a tumbler)
.75

Testing 2

—®— Male —®— Female

Fi gure 1: The contrast betiveen Testin Py 2 and Control over a

decision to buy a tumbler.

Frobability of purchasing a tumbler
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Testing1=0 vs. Testing2=1
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Figure 1: The contrast between Testing 2 and Testing 1 overa

deciston to buy a tumbler.
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Whether or not a Groups
. : : Total
tumber is purchased|  Control Testing 1 Testing 2
YES 71(73.2%) || 89(66.42%) || 62(84.93%) |222(73.02%)
NO 26 (26.8%) || 45(33.58%) || 11(15.07%) | 82(26.98%)
Total 97(31.9%) |1134(44.08%) || 73(24.02%) | 304(100%)
Upon 3 months, Groups
whe.the.r of npt a tumbpr Control Testing 1 Testing 2 ot
Is still being used
YES 50 (51.55%; 74(55.22%) |/50(68.49%) 174(57.24%)
NO 47 (48.45%)| 60(44.78%) |(23(31.51%) 130(42.76%)
Total 97(31.91%)|| 134(44.08%) (|73(24.01%) |304(100%)

90.00%

70.00%

50.00%

30.00%

10.00%

Persistence of tumbler usage

Just after storytelling Upon three months

B Control MTestingl MTesting2

AN FNWR LR LSRATIIRL MY e popeee




/AA8) HENSHE N «FB IR BIRINBHAC BRSNS HIRIBS|BIRS
SE= 555 FHEINENT SNSRI

Recommendations: HSG\”G‘US

D”ﬁiﬁnﬁmﬂﬁmnﬁnﬁ?ﬁﬁjnﬁUISH MAtegeg  imuminn
IﬂﬂS”IﬁmﬁﬂﬂﬂiHLnUiﬁﬂSnHm

Dmmmmnﬁgnmﬁﬁsmﬁmm@s SHH M AN A A
(“ﬁmﬁﬁﬁ ylu ﬁjljﬁ‘lﬁ“ﬁﬁjn\]‘l nﬁﬁ‘liﬁﬂﬂﬂ Lﬂfﬁ‘lﬁﬂﬂj
inntgs) °

EIIﬁJ’GnIﬂﬂS’IIUﬁiLnﬁmHUI [ﬁmS SﬁnQD]‘IHUBDS on the

Establishment and Operation of Management Committees for Publlc Secondary

Education Institutions (February 08th, 2024) SN&NGHCMS]G&UBE[S on the

Operation of Public Primary Education (October 17t, 2024) for promoting parent-led

AR

<" school governance
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