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Proponent Description of the definition
Goedkoop et | PSS is a marketable set of products and services capable of
al (1999) jointly fulfilling a user’s needs.
PSS is a system of products, services, supporting network, and
Mont.O infrastructure that is designed to be: competitive, satisfy
PSS (2002) costumer’s needs and have a lower environmental impact that
traditional business model
A PSS can be defined as the result of an innovation strategy,
Manzini. E shifting the business focus from designing and selling physical
(2003) product only, to selling a system of product and service, which
capable of fulfilling specific client demands
Eco-efficiency services can be defined as market offering that
Schrader.U | complement or substitute product ownership, have positive
(1999) ecological effect, and do not involve ownership by the

Eco-efficient
services

customer.

Brezet et al.,

Eco-efficiency services are system of products and service,
which are developed to cause a minimum environmental

(2001) impact with a maximum added value
Eco-efficient services are all kinds of commercial market offers
.. aimed at fulfilling customer needs by selling the utilization of
Meijkamp . RS
(2000) products (system) instead of proyldln‘g just the hardware for
these needs. Some of the properties rights (of hardware) are
kept by the supplier.
Olof.Z et al., | An eco-efficient service is a certain product-service mix, which
(Gothenburg | has a higher added value and a smaller environmental impact
Research compared to a similar product-service mix or a situation in,
Institute) which the activity was not performed at all.

Eco-services

Behrendt et

Eco-service is product service combinations (or eco services)
are those intangible service components that partially or

al.,(2003) completely substitute for tangible components, resulting in a
positive effect on the environment.
o White. A et T'he.emfergence of product-based‘ services, whigh blur thg
Servicizing al., (1'999) distinction between manufacturing and traditional service

sector activities.

Eco-efficient
producer

Bartolomeo et

Service, which improves the eco-efficiency of business
customer activities. This can be done directly by replacing an

service al.,(2002) alternative product service mix or indirectly.
Sustainable services and systems ideally:
Sustainable . ¢ should fulfill customer demands
. Tischner. U. . L . .
Services and (2000) without negative impact on natural and social environment

Systems (3s)

[ ]
e are profitable strategies for companies
e can be continued over a long period of time

HiL: (A2, 2005)

2.3
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Tukker
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(Behrendt et al., 2003; Heiskanen & Jalas, 2003; Tukker, 2004)
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2000; Mont, 2000)
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(Behrendt et al., 2003)
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(Behrendt et al., 2003; Meijkamp, 2000;
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(Bartolomeo et al., 2002; Behrendt et al., 2003; Hirschl, Konrad, &
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(Schrader, 1999)
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