






↑ Today’s focus





Source: United Nations World Tourism Organization (UNWTO, 2023) – processed by Our World in Data



Source: National Footprint and Biocapacity Accounts 2022



Source: Gapminder - Population v7 (2022); Gapminder - Systema Globalis (2022); HYDE (2017); United Nations -

World Population Prospects (2022) – with major processing by Our World in Data

https://ourworldindata.org/grapher/population#sources-and-processing


Source: Elephant population (AfESG &AsESG, 2019) – processed by Our World in Data. “Number of  African 

elephants” [dataset]. Elephant population (AfESG &AsESG, 2019) [original data].





How does tourism in Mauritius 

contribute to these?









Level of awareness n %

1. Not aware at all 2 3.0%

2. Slightly aware 37 55.2%

3. Moderately aware 25 37.3%

4. Very aware 2 3.0%

5. Extremely aware 1 1.5%

Level of awareness about sustainable 

issues in general

Familiarity level n %

1. Not at all 2 3.0%

2. Slightly 41 61.2%

3. Moderately 13 19.4%

4. Somewhat 8 11.9%

5. Greatly 3 4.5%

Familiarity with the term of 

“sustainable tourism”



Degree of efforts n %

1. Not at all 14 20.9%

2. Little 35 52.2%

3. Somewhat 7 10.4%

4. Much 10 14.9%

5. A great deal 1 1.5%

Degree of efforts on reduction of wastes and pollution

Efforts on raising 

awareness
n %

1. Not at all 11 16.7%

2. Little 32 48.5%

3. Somewhat 15 22.7%

4. Much 6 9.1%

5. A great deal 2 3.0%

Degree of efforts on raising environmental 

awareness of customers.



Difficulty of being ecological n %

It’s costly to invest 63 94.0%

Not many ecological products are available 42 62.7%

Customers prefer cheaper prices to ecological and more 

expensive prices
38 56.7%

It increases prices for customers 36 53.7%

Loss of  income due to COVID-19 19 28.4%

It will become difficult to compete with other businesses 16 23.9%

Lack of  governmental regulations, supports and enforcement 2 3.0%



Expectation in tourism industry n %

Bring more tourists than the pre-COVID-19 time 53 79.1%

Invest more in tourism 31 46.3%

Consider more about the well-being of the local communities 10 14.9%

Improve public transportation (e.g. bus, metro) 8 11.9%

Recover the same number of tourists as the pre-COVID-19 time 7 10.4%

Improve the quality of tour activities 7 10.4%

Distribute the profits from the tourism to the different sectors within the

society
7 10.4%

Consider more about conservation of the environment 5 7.5%

More communication between the government and local communities 1 1.5%





Age n %

90s 0 0.0%

80s 0 0.0%

70s 2 3.0%

60s 3 4.5%

50s 12 17.9%

40s 5 7.5%

30s 12 17.9%

20s 20 29.9%

10s 10 14.9%

N/A 1 1.5%

Male, 

43.3%

Female, 

56.7%

Nationality n %

France 42 62.7%

Germany 6 9.0%

US 5 7.5%

Italy 3 4.5%

Norway 2 3.0%

Australia 2 3.0%

UK 2 3.0%

Poland 2 3.0%

Switzerland 2 3.0%

Mauritius 1 1.5%



Activities n %
Enjoying beach 63 94.0%
Snorkeling 47 70.1%
Trekking/hiking 42 62.7%
Eating local food/drinks 41 61.2%
Dolphin watching 28 41.8%
Catamaran cruises 26 38.8%
Guided tour 26 38.8%
Visit to historical sites 24 35.8%
Islet Tours 20 29.9%
Diving 18 26.9%
Visit to museums 18 26.9%
Kayaking 16 23.9%
Purchasing local crafts 12 17.9%
Bird watching 9 13.4%
Whale watching 6 9.0%
Horse riding 5 7.5%
Lodging 4 6.0%
Farm stay 2 3.0%
Big game fishing 1 1.5%
Watching insects 1 1.5%
Surfing 1 1.5%



Level n %

Not at all 1 1.5%

Slightly 2 3.0%

Moderately 7 10.4%

Somewhat 29 43.3%

Greatly 28 41.8%



Level n %

Not at all 6 9.0%

Slightly 8 11.9%

Moderately 14 20.9%

Somewhat 28 41.8%

Greatly 9 13.4%



Rate of price increase n %

0% 9 13.4%

1% 1 1.5%

2% 3 4.5%

5% 3 4.5%

10% 26 38.8%

12.5% 1 1.5%

15% 10 14.9%

20% 5 7.5%

25% 1 1.5%

30% 4 6.0%

80% 1 1.5%

100% 1 1.5%



Amount (euro) n %

Don't know 12 17.9%

0 4 6.0%

5 1 1.5%

10 14 20.9%

15 3 4.5%

20 3 4.5%

30 7 10.4%

40 2 3.0%

50 5 7.5%

100 8 11.9%

120 1 1.5%

150 1 1.5%

200 6 9.0%



Level n %

Not at all 0 0.0%

Slightly 3 4.5%

Moderately 18 26.9%

Somewhat 28 41.8%

Greatly 18 26.9%



Comments for improvement n %

Improve waste management 

(reduce wastes and plastic use)
11 61.1%

Develop public transport 2 11.1%

Widening roads 2 11.1%

German guides 2 11.1%

Environmental education for 

tourists
2 11.1%

A round trip with a care for mental 

health
1 5.6%

More trash bins 1 5.6%

Environmental education for tour 

organizers
1 5.6%

Prevent damage to the seabed 1 5.6%












